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INTRODUCTION

GULUM SENER AND ASLI KOTAMAN

In contemporary feminist movements, digital media plays a pivotal role
in communication, organisation, and the struggle against patriarchal
systems. The 21st century has witnessed a radical transformation in the
communication strategies of social movements, driven by the widespread
adoption of mobile communication technologies and social media.
Globally, feminist activists utilise digital media to amplify their voices at
local, national, and international levels, sustain advocacy for women's
rights, engage in creative actions, recruit new activists, build women's
solidarity through online social networks, discuss gender inequality and
women's issues, and challenge anti-gender policies of repressive
governments.

In the digital age, the concept of “connective action™! offers new forms
of organisation, action, and communication for feminist movements. Digital
feminist activists employ digital tactics such as advocating for women's
rights through hashtags and online petitions, exposing perpetrators of
violence against women and girls, sharing survivors' experiences?,
producing and managing feminist content on digital platforms, video
activism, digital storytelling, feminist podcasts, data activism, feminist
hacktivism, organising online and offline demonstrations, intervening in the
sexist language of mainstream media, engaging in discursive and legal
struggles with misogynistic, anti-feminist online groups, discussing
women's issues, weaving affective bonds, and connecting feminist
movements at national and international levels®. Recent examples such as

' Lance W. Bennett & Alexandra Segerberg, The logic of connective action: Digital
media and the personalization of contentious politics (Cambridge:Cambridge
University Press, 2013).

2 Sarah J. Jackson, Moya Bailey & Brooke Foucalt Welles, Hashtag activism:
Networks of race and gender justice. (Cambridge: The MIT Press, 2020).

3 Jessamy Gleeson, “(Not) working 9-5: The consequences of contemporary
Australian-based online feminist campaigns as digital labour”, Media International
Australia, 161(1) (2016): 77-85; Kaitlynn Mendes, Jessica Ringrose, & Jessalyn
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#MeToo and #UnVioladorEnTuCamino demonstrate how social media is
transforming the structure of feminist struggles. Protests initiated on social
media, embraced by numerous women, can quickly spread globally,
evolving into transnational feminist movements that effectively lead to the
punishment of perpetrators, spark street protests, and create long-term
impacts. Hashtag feminism makes sexual violence and systemic injustice
visible by politicising the personal and bridging the individual and the
collective®.

Global digital platforms such as Facebook, Instagram, WhatsApp,
YouTube, and TikTok serve as alternative public spheres for feminist
activists, enabling the production and dissemination of messages in various
forms and facilitating mutual idea-sharing. The platform choices of feminist
movements vary based on their goals, methods of struggle, and the
conditions in their respective countries. The user-generated content nature
of social media fosters activists' creativity, while its virality ensures the
rapid spread of feminist protests. Social media also enhances the visibility
and popularity of feminist movements, particularly among younger
generations, by enabling them to engage with feminism, thereby
strengthening women's solidarity and involving women who were
previously unconnected with feminist ideas or movements.

Traditionally, feminist movements maintained their communications
through face-to-face interactions and print media such as feminist
newspapers and magazines. The proliferation of portable cameras in the
1960s-70s and the emergence of second-wave feminism in the Western
world gave rise to feminist video collectives in North America and Europe®.
Visuality introduced a new language to feminist struggles, making women's
lives and issues visible and providing a chance to reach wider audiences.
From the late 1990s, with the spread of the Internet and the emergence of
the first phase of social media—blog publishing—feminist movements
began transitioning into digital environments. The advent of social media
platforms further interconnected feminist movements, increasing
communication forms and expressions for activists. Today, digital media,

Keller, Digital feminist activism: Girls and women fight back against rape culture.
(Oxford: Oxford University Press, 2019).

4 Rosemary Clark-Parsons, “‘I see you, I believe you, I stand with you’: #MeToo
and the performance of networked feminist visibility”, Feminist Media Studies,
21(3), (2019):362-380.

> Stéphanie Jeanjean, “Disobedient video in France in the 1970s: Video production
by women’s collectives”, Afterall: A Journal of Art, Context and Enquiry, 27 (2011):
5-16.
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though not the only tool, has become central to communication in feminist
movements.

Despite these positive aspects, digital feminist activism faces certain
practical limitations. Firstly, digital feminist activism occurs on social
media platforms that are owned by global corporations. While these
platforms potentially provide a global space for feminist activists to amplify
their voices, their technical and economic functioning, the economy of
visibility based on algorithms, the structure of social media relying on
advertising, marketing®, and entertainment, and their potential to create
“echo chambers”’generally limit the visibility of feminist movements.
Feminist movements have to frequently produce content that conforms to
the commercial and popular language of digital platforms to remain visible®.

Another barrier posed by digital media is the perpetuation of existing
inequalities online and the necessity to evaluate digital feminist activism
within its political regime and cultural context. Gender equality in access to
digital media has not been fully achieved, either globally or within
countries. Women, especially those in poorer regions and rural areas, face a
significant digital divide. Even when access to digital media is available,
gender-based issues persist in terms of digital literacy. Numerous economic
and socio-cultural barriers inhibit women's use of digital media. Factors
such as ethnicity, language, class, digital literacy, income, cultural codes,
and taboos affect women's use of digital media globally. Schradie
emphasises, through the concept of the “digital activism gap,” that digital
activism is not independent of variables such as ideology, hierarchy, class
issues, and inequality. Hierarchical, bureaucratic social movements with
resources and infrastructure are more advantageous in digital activism,
while it becomes problematic for groups with fewer resources and more
working-class members’.

Additionally, the political climate, censorship and government pressures
on dissidents limit digital feminist activism. Authoritarian regimes, in
particular, use digital media to surveil, intimidate, and suppress feminist
activists. For example, in Iran, following the death of Mahsa Amini after
being beaten by police, many women’s rights advocates who participated in
protest actions and shared photos of themselves unveiling on social media

¢ Josiane Jouét, “Digital feminism: Questioning the renewal of activism”, Journal of
Research in Gender Studies, 8(1), (2018): 133-157.

7 Carl R. Sunstein, Republic.com. (Princeton University Press, 2001).

8 Aristea Fotopoulou, Feminist activism and digital networks: Between
empowerment and vulnerability, (Palgrave MacMillan, 2016).

% Jen Schradie, “Digital activism gap: How class and costs shape online collective
action”, Social Problems, 65(1), (2018): 51-74.
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were detained, tortured, imprisoned, and killed. In China, where
surveillance technologies are used effectively for political pressure on
citizens, online spaces are also used to surveil feminist activists'’. In Saudi
Arabia, women's mobilisation is perceived as a threat to society, moral
codes, and family, and women are punished for their social media posts''.
Nevertheless, while digital platforms alone do not have the power to
revolutionise, they function as networks that enable users to interact with
transnational feminist movements, leading to mindset changes, influencing
social demands, and organising street protests, especially in authoritarian
regimes.

A further issue is the organisation of misogynistic rhetoric and anti-
feminist groups on social media, who attack women's organisations and
spread misogynistic rhetoric. Feminist activists on digital platforms are
criminalised, demonised, presented as a threat to national and religious
identities, threatened with physical violence, and humiliated by these
groups. These groups find a ground for misogyny on social media, form
alliances, and their common goal is to push women out of online public
spheres and silence them. Sarah Banet-Weiser perceives popular misogyny
as a structural force perpetuating hegemonic masculinity. She argues that
online spaces offer a novel platform for the reinforcement of these
traditional gender norms, presenting new avenues for objectifying and
devaluing women. In the contemporary landscape, misogyny has become as
popular as feminism, finding expression across multiple media platforms!2.
Consequently, digital platforms often become toxic environments for
women and spaces where everyday sexism is reproduced.

The purpose of this book is to contribute to the study of digital feminist
activism by moving beyond utopian narratives of digital activism, focusing
on practices in different countries, and examining the opportunities and
limitations that digital media offers feminist movements in various cultural
contexts. This book brings together chapters that explore the impact of
digital media on feminism across different countries and cultures. The
chapters analyse digital feminist activism within the context of specific
countries, considering the impact of cultural and social norms, political
regimes, and the colonial past of these countries on digital media and

10 Lixian Hou, “Rewriting “the personal is political”: Young women's digital
activism and new feminist politics in China”. Inter-Asia Cultural Studies, 21(3),
(2020): 337-355.

! Huda Alsahi, H. “The Twitter campaign to end the male guardianship system in
Saudi Arabia”, Journal of Arabian Studies, 8 (2), (2018): 298-318.

12 Sarah Banet-Weiser, Empowered: Popular feminism and popular misogyny.
(Duke University Press, 2018).
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feminist activism, as well as the relationship with global feminist
movements. This collection aims to provide a comprehensive understanding
of how feminist activism navigates and confronts various forms of
oppression and state power, fostering a dialogue between global movements
and local realities.

Amna Nasir, in her chapter, “Will the ‘Real’ Feminism Please Stand
Up? Discourses on Digital Feminism in Pakistan: A Case Study of the
Aurat March”, introduces the global dimensions of digital feminism and
explores how this movement resonates within the complex socio-political
landscape of Pakistan. By focusing on the Aurat March, Nasir sets the stage
for understanding the power and challenges of digital feminist activism in a
highly contested environment.

Following this, Selime Biiyiikgéze’s chapter, “Feminist Resistance
and Digital Strategies: Challenging Anti-Gender Narratives on Social
Media in Turkey,” allows us to explore further how feminist resistance is
articulated through digital platforms in Turkey. Her analysis of anti-gender
narratives and feminist responses in the context of Turkey’s withdrawal
from the Istanbul Convention aligns well with Nasir’s exploration of digital
feminism, offering a comparative perspective.

Next, Sony Jalarajan Raj and Adith K. Suresh’s chapter, “Digital
Populisms and Gender Justice: The Attack on Female Activists in
Cyberspace,” expands on the theme of digital activism by examining how
social media in India has become a battleground for feminist activists,
facing coordinated online harassment. This chapter highlights the broader
implications of digital populism and its impact on gender justice, creating a
crucial link to the earlier discussions on digital resistance.

Ezgi Sartas’s chapter, “Local Translations of Embodied
Transnational Feminism: Un Violador en tu Camino Performances in
Turkey,” shifts our focus from digital strategies to embodied performances
as a form of feminist protest. By examining the global impact of the "Un
Violador en tu Camino" performance, Saritas illustrates how feminist
movements adapt and respond to local contexts, building on the ideas of
digital and embodied resistance discussed earlier.

Mariana Fagundes-Ausani’s chapter, “The Social World of Feminist
Media Activism from a Transnational Perspective: A Comparison
between Brazil and France,” expands the analytical framework by
comparing feminist media activism in Brazil and France. This ethnographic
analysis not only enriches our understanding of how feminist activism is
shaped by different cultural contexts but also ties into the transnational
themes of resistance and media engagement explored in the previous
chapters.
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Moving forward, Fernanda Briones-Medina and Guiomar Rovira-
Sancho’s chapter, “Women Activists Caretaking Digital Networks:
Hack Feminists in Mexico,” delves into hack feminism in Mexico. By
examining the intersection of technology and feminist activism, this chapter
builds on our understanding of digital strategies and highlights the
importance of technological empowerment in feminist movements.

Karolina Szpyrko explores the often overlooked struggles of non-
metropolitan feminist activists in Poland in her chapter, “Digital
Universality and the Embodied Costs of Feminism: Multi-Dimensional
Abuse in Non-Metropolitan Feminist Activism in Poland”. This chapter
emphasises the physical and emotional toll of activism in marginalised
areas, linking back to earlier discussions on the embodied experiences of
feminist resistance and the challenges of digital activism.

Next, Maria José Fuentedlamo and Yanna G. Franco’s chapter, “Ana
Botin’s Feminist Discourse on LinkedIn: Feminist Activism or
Marketing?” critically examines the intersection of feminism and
corporate branding, questioning the authenticity of feminist messages in the
business world. This chapter provides a contrast to the grassroots activism
discussed in earlier chapters, offering a nuanced perspective on how
feminism is appropriated in corporate spaces.

Alessandra Micalizzi and Marica Spalletta’s chapter, “Between the
Media Stage and the Digital Backstage: Models and Practices in the
Creative Industries on Visual Social Networks,” explores how female
artists navigate self-representation and body politics on social media. This
chapter ties together the themes of digital and visual strategies, showcasing
how feminist narratives are shaped and challenged within the creative
industries.

Dominique Gagnon’s chapter “Rethinking Anti-Fandom Through
an Intersectional Feminist Lens: “Let’s rob the bank” to Save A4 League
of Their Own* article discusses the feminist anti-fandom that emerged after
Amazon Prime canceled A League of Their Own (ALOTO). Fans,
particularly those invested in the show's LGBTQ+ and racial representation,
used social media to campaign for its renewal. Their activism highlights the
ongoing struggle for better media representation of marginalised groups.
Despite their efforts, there is a sense of fatigue as these stories continue to
face cancellation.

In the article “We Demand Answers, Solutions, and Results: An
Investigation of Institutional and Student Responses to a Local Sexual
Violence Crisis” Fanny Ramirez, Lance Porter, Caley Hewitt, Kyle
Stanley, Ashlyn Barclay, Gabriella Jensen, Lyric Mandell, and Caroline
Cantrelle analyse the institutional and community reactions to the sexual
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violence crisis at Louisiana State University (LSU) following the tragic
death of Madison Brooks. The study uses critical discourse analysis to
examine how different groups—university administrators, student
organizations, and the public—interpreted and communicated about the
incident. The authors highlight the persistent issue of rape culture on college
campuses and advocate for a discourse of community repair that prioritises
the voices and needs of students, urging universities to engage more
meaningfully with student activists and eliminate rape myths from their
communications.

Feminist digital activism, while powerful in amplifying voices and
mobilising movements across the globe, also contends with significant
challenges rooted in patriarchal structures, both online and offline. This
complexity mirrors the struggles faced by historical feminist figures who
navigated oppressive systems. Simone de Beauvoir, in The Second Sex,
articulates the perpetual tension between the individual's quest for freedom
and societal constraints, a struggle evident in today's digital feminist
movements. Just as Beauvoir argued for the liberation of women from
predefined roles, digital feminists must now fight against the algorithmic
biases and corporate interests that shape online platforms, which often serve
to silence or marginalise feminist voices.

The resilience required to continue this fight, despite the overwhelming
presence of misogyny and anti-feminist rhetoric in digital spaces, echoes
Audre Lorde’s assertion that "the master's tools will never dismantle the
master's house." Lorde's warning serves as a reminder that while digital
platforms offer new avenues for feminist activism, they are also controlled
by the same power structures that perpetuate gender inequality. Thus, the
task ahead for digital feminists is not just to use these platforms but to
reimagine and reclaim them in ways that truly serve the cause of gender
justice.

This book aims to contribute to this ongoing dialogue by exploring how
digital feminist activism navigates and challenges these barriers across
various cultural contexts, striving to create a more equitable digital
landscape.

As we navigate this complex landscape, we envision a world where our
collective efforts in digital and physical spaces converge to dismantle
patriarchal systems. We wish for a future where our digital activism
transcends its limitations, empowering every voice, and where our shared
struggles lead to a global community rooted in equality, justice, and mutual
respect. Together, we strive not just for a more equitable digital landscape
but for a world where all women, regardless of their background or location,
can live free from oppression and thrive in their full potential.
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CHAPTER ONE

WILL THE “REAL” FEMINISM
PLEASE STAND UP?
DISCOURSES ON DIGITAL
FEMINISM IN PAKISTAN:

A CASE STUDY OF THE AURAT MARCH

AMNA NASIR

Introduction

The Aurat March (AM) is Pakistan’s version of the women’s march and
takes place every year on March 8th. The AM is a highly divisive and
contentious movement as it openly challenges patriarchy! and uses slogans
that call out gender roles, shun conservative religious practices, and
condemn men for harassment, which are considered attacks on the cultural
and religious sentiments of society and consequently face an extreme
backlash?. Resentment of the lesbian, gay, bisexual, transgender, intersex,
queer/questioning, and asexual (LGBTQ+) community is also a reason why
AM receives such an exponential backlash?.

While a large group of society questions the march, its motives,
relevance, and credibility and justifies their opposition with cultural,
religious, and class-based rationales, there is also a dissenting group that

! “Women Take to the Streets of Pakistan to Rewrite their Place in Society”, The
Guardian, accessed January 19, 2024,
https://www.theguardian.com/global-development/2019/mar/08/women-take-to-
the-streets-of-pakistan-to-rewrite-their-place-in-society-international-womens-day.
2 “The 'Womanspreading' Placard that Caused Fury in Pakistan”, BBC, accessed
January 19, 2024, https://www.bbc.com/news/stories-47832236.

3 Faris Khan, “Khwaja Sira Activism: The Politics of Gender Ambiguity in
Pakistan”, TSQ Transgender Studies Quarterly, No. 1-2 (May 2016): 158 — 164.
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supports the march and everything it stands for. This group is willing to
question the status quo in society. The discourses surrounding the AM show
that the social media landscape in Pakistan is a contested space where
different definitions of “the right kind of feminism” are competing for
visibility.

This chapter engages with Judith Lorber’s “Classification of
Feminisms” to contextualise the themes found in online discourses around
AM, using the framework and rationale for grouping certain feminisms
under specific themes. It also builds on this list and includes certain themes
that are quite pertinent in the context of Pakistan.

The scale of online discussion regarding the Aurat March is large and has
grown steadily since AM was announced in 2018. On average, 25-45
Facebook posts per day were analysed for this research, including various
mediums like memes, images, videos, and more. Data was gathered using
hashtags including #AuratMarch, #AuratMarchPakistan, #AuratMarchLahore,
#AuratMarchKarachi, and #AuratMarchlslamabad. Two hundred public posts
were examined, and themes were manually extracted from analysing these posts
through discourse analysis which Gee* understands as the study of language-in-
use. It involves studying both the form and function of language in its social
context, focusing on how language is used to perform actions, construct social
identities, and build and maintain social relationships.

After observing some emerging trends and concepts from these social
media discourses regarding the Aurat March, particular understandings of
'real’ feminism and 'reall women empowerment were extracted,
including what it means to be a feminist and what versions of a ‘Pakistani’
and ‘Muslim’ feminist are accepted in society. These discourses were
categorised into themes, and scholarship was consulted to theorise these
themes and how they correspond to different perceptions regarding
feminism. Some of the most commonly emerging themes included religion,
culture, class divide, anti/pro-LGBTQ+, decolonial, postfeminist, State and
nationalism, the ideas of normal and abnormal, and more.

In The Variety of Feminisms and Their Contributions to Gender
Equality, Judith Lorber classifies different kinds of feminist ideologies into
three main classifications: gender reform feminisms, gender resistant
feminisms, and gender revolution feminisms™>. Lorber argues that these
various kinds of feminisms have contributed to our overall understanding
of gender inequality and the intersections of race, class, and ethnicity that

4 James Gee, An Introduction to Discourse Analysis (New York: Routledge, 2005),
94 —115.

5 Judith Lorber, The Variety of Feminisms and their Contributions to Gender
Equality (Oldenburger Universitétsreden, 1997), 8.
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enable these inequalities, as well as the hegemonic structures that create and
maintain social order and the status quo®. However, feminist scholars like
Linda Zerilli” and Donna Haraway have critiqued this idea of contesting and
branching feminisms. They are of the opinion that the significant
contestation within feminism has further marginalised already marginalised
groups and divided feminists rather than bringing them together to
collaborate?®.

Gender Reform Feminism

According to Lorber?, the second-wave feminists were gender reform
feminists who emphasised the basic individual rights of women as citizens,
and their ideology was rooted in the liberal political philosophy that argued
against class and anti-colonial ideas. Gender reform feminism seeks to end
gender inequality and allow women to enter the same spheres of life as men,
and participate equally, however, gender reform feminisms do not attempt
to question the gendered status quo.

Liberal Feminism

The words ‘liberal(s)’ or ‘libtards’ were abundantly used in various
Facebook posts regarding the AM. Many of these used the words ‘liberal’,
‘libtard’, ‘feminazi’ to insult feminists and express disdain towards the
march. In Pakistani sensibility, the word ‘liberal’ means westernised;
something against the basic cultural and religious ethos of Pakistani
society!°.

Figure 1. shows a snippet of a Facebook post critiquing the march for
going against the religious sentiments of the society and promoting
liberalism. Another post mentioned: “These (referring to women marching
in Aurat March) liberal feminists are corrupting the innocent women of
Pakistan by polluting their minds with feminist nonsense that has resulted

% Lorber, The Variety of Feminisms and their Contributions to Gender Equality, 7 —
37.

7 Linda Zerilli, “The Trojan Horse of Universalism: Language as a ‘War Machine’
in the Writings of Monique Wittig”, Social Text, No. 25/26 (1990): 146 — 170.

8 Verna Williams and Kristen Kalsem, “Social Justice Feminism,” UCLA Women’s
Law Journal, No. 8-14 (March 2008): 131 — 194.

9 Lorber, The Variety of Feminisms and their Contributions to Gender Equality, 7 —
37.

10¢In Pakistan, ‘Liberal’ is a Dirty Word”, Express Tribune, accessed April 21,2012,
https://tribune.com.pk/story/413859/in-pakistan-liberal-is-a-dirty-word.
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in the moral corruption of the West”. One more commented on the “liberal
agendas” behind Aurat March, which supposedly “ridicule the moral and
social fabric of the society”. Some posts debated that men and women are
intrinsically different and therefore, need to be “placed in the society based
on those inherent differences.”

Promotion of Vulgarity & #Liberal values in the guise of #women
progression being allowed by the state

whilst the same regime under the guise of #terrorism will not allow
people coming out on streets peacefully & calling for #Sharia
implementation.

It is an indication that the regime is busy implementing #liberalism &
#secularism in order to resist the rise of political Islam.

Figure 1.: Snippet of Facebook post critiquing Aurat March for implementing
liberalism.

On the other hand, those who supported the Aurat March called for a
reshuffling of the structures and systems in Pakistan to include women and
make them more accessible for them. Both sides of the argument—the
critique of Western feminism as well as the maintenance of gender order—
relate to the concept of Lorber’s gender reform feminism.

Lorber!! grouped liberal feminism under gender reform feminism
alongside socialist and development feminisms because she understood it
as a kind of feminism that was rooted in “liberal political philosophy”. She
organises these categories based on their approach and focuses on the extent
of their limitations.

The findings suggest that liberal feminism in Pakistan is understood in
two ways: Firstly, liberal feminism is criticised for turning a blind eye
toward the patriarchal construction of social structures. It is criticised for
reinforcing the same system and finding a place for women within
patriarchal mindsets and anatomies'?. In an approach similar to that of
radical feminist writers, various Facebook posts understood feminism as
“elite” in Pakistan, as seen in Figures 2. and 3. Opponents of the march
believe that liberal feminists in Pakistan focus too much on the issues of the
“elite” and fail to acknowledge the hierarchy and hegemony'? used to

' Lorber, The Variety of Feminisms and their Contributions to Gender Equality, 9.
12 Diane Bell and Renate Klein, Radically Speaking: Feminism Reclaimed
(Melbourne: Spinifex Press, 1996), 9 — 470.

13 Bell and Klein, Radically Speaking: Feminism Reclaimed, 9 — 470.
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subordinate women from other social classes and groups, a critique also
shared by Western critics of liberal feminism 4.

As most of these feminists/fwomen were/are educated at neo-liberal
institutions like LUMS and other private institutions, who have
contributed and are contributing in propagating education as class
privilege rather than right which negates feminism.These feminists/
women are at the same time beneficiary and comrades of neo-liberal
oppression by becoming its consumer i;e LUMS/education and at the
same time want to launch crusade, seems an interesting joke and day-
dreaming.

Figure 2. Snippet from a Facebook post criticising Aurat March and feminists for
being elitist.

Sooner or latter, this movement will expose on class lines by exposing
the oppression of the privileged oppressed. And that would be a tipping
point for starting debate and eventually building a working class
movement for inclusive feminism and fighting all forms of oppression
including the one imposed by very these feminists.

Figure 3. Snippet from a Facebook post criticising Aurat March for not being
intersectional.

Secondly, in Pakistan, much like the rest of the world, liberal feminism
is understood to advocate for equal rights for men and women because it is
believed that gender differences are not rationalised by biology. According
to Susan Wendell, “liberal feminism's clearest political commitments,
including equality of opportunity, are important to women's liberation and
not necessarily incompatible with the goals of socialist and radical
feminism”'"® (p.6), and as observed from the of AM'®, liberal feminists in
Pakistan advocate for the same. Debunking the elitism critique, feminists
believe AM is an intersectional movement that includes women from
various intersecting social groups, as seen in Figure 4. They advocate for
women's participation in all fields of life and argue that women cannot be
discriminated against based on their gender. They argue that women in

14 Catherine MacKinnon, Towards a Feminist Theory of the State (Cambridge:
Harvard University Press, 1989), 3 — 60.

15 Susan Wendell, “A (Qualified) Defense of Liberal Feminism,” Hypatia, No. 2
(June 1987): 65-93.

16 «Ayrat March launches Manifesto of Justice”, Dawn.com, accessed March 20,
2022, https://www.dawn.com/news/1675882.
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Pakistan deserve representation in any governmental, educational,
bureaucratic, economic, or social field and must be provided with it!”.

Aurat March is an interclass progressive feminist movement, which means
that women from different classes are participating in the march and
organizing for it. Yes some of the organizing committee is middle and upper
class, and some of it isnt. Its made up of students from margninalized
areas, women from katchi abaadis, women doing minority work, women
leading their own labor unions. There is also diversity across religions,
ethnicity etc. we dont pick this, it happens. We are inclusive and integrate
everyone who is progressive.

Figure 4. Snippet of Facebook post by one of the organisers of the Aurat March.

In the case of Pakistan, women are still fighting for their basic rights,
and even with a narrow focus, liberal feminism is still able to advocate for
the inclusion of women in otherwise male-only spaces. They are constantly
challenging gender norms and stereotypes and struggling to sustain
themselves in male-dominated spaces'®. Therefore, the theme of liberal
feminism is quite pertinent in Pakistan’s case because it can contribute
greatly to the gender progress of the country by providing women with
platforms in different fields of life.

Socialist Feminism

Economic justice and the class divide are important themes that emerged
from analysing the Facebook posts about AM. Many supporters of the AM
cited the class divide and economic inequality!® as major factors in the
subordination of women in Pakistan?’. The majority of women are forced

17 «“Aurat March to highlight ‘Sisterhood and Solidarity’”, Dawn.com, accessed
March 7, 2019, https://www.dawn.com/news/1468109.

18 «“Pakistani Women Hold ‘Aurat March’ for Equality, Gender Justice”, Al Jazeera,
accessed March 8 Day, 2019,
https://www.aljazeera.com/news/2019/3/8/pakistani-women-hold-aurat-march-for-
equality-gender-justice.

19 Dawn.com, “Aurat March to Highlight ‘Sisterhood and Solidarity””.

20 Monazza Aslam and Geeta Kingdon, “Can Education be a Path to Gender Equality
in the Labour Market? An Update on Pakistan”, Comparative Education, No. 2 (May
2012): 211 —229.
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to remain in abusive households and with partners because they are unable
to sustain themselves otherwise?!.

On the other hand, just as in the theme of liberal feminism, there were
FB posts that perceived feminism to be “elitist” and “focused on the issues
of women of a particular class,” as demonstrated in Figure 5. These
narratives critique AM for being a movement of “elite, English-speaking”?
women who pay little attention to the issue of the class divide. The theme
of class and economic capital is pertinent to Pakistan’s case, especially as
the country is ‘third world’. Given these circumstances, it is interesting to
note the role of capitalism in the state of women in Pakistan and the
contribution of socialist feminism to achieving gender equality in the

country.

What is most interesting about this Aurat March is that Pakistani upper
middle class and English speaking elites, mostly of colonial heritage are
becoming vocal and firm in demands of their rights which were not too
much part of political and mainstream discourse. Although, a critical
analysis of this movement will depict it is more an urban women
(feminists) identity politics than a broad based inclusive movement. In
fact, such movement can never be inclusive because of conflicting class
interests.

Figure 5. Snippet from a Facebook post critiquing Aurat March for being
exclusionary.

Judith Lorber has organised socialist feminism under the category of
gender reform feminism because she understood this theme to focus
primarily on class divide and economic dependency. However, she has also
criticised it for fixating too much on the State and not enough on challenging
the basic structures of power that create cycles of inequality?3.

In Pakistan, the class divide intersects with education, health facilities,
reproductive rights, freedom of expression, and freedom of information?*.
This is why socialist feminists emphasise the class divide as well and
critique other forms of feminism, such as liberal feminism, that do not share

21 Anita Weiss, “Benazir Bhutto and the Future of Women in Pakistan,” Asian
Survey, No. (5§ May 1990): 433 —445.

22 Shemeem Abbas, “The Power of English in Pakistan,” World Englishes, No. 2
(February 2007): 147 — 156.

23 Lorber, The Variety of Feminisms and their Contributions to Gender Equality, 11.
24 Farida Shaheed, “Contested Identities: Gendered Politics, Gendered Religion in
Pakistan,” Third World Quarterly, No. 6 (2010): 851 — 867.
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a similar approach?. Socialist feminists argue that true equality cannot be
achieved unless there is economic equality across genders. They assert that
bourgeois, upper-class women cannot understand the issues of proletariat
women and, therefore, a genuine alliance cannot be formed?®.

On the other hand, many organisers and supporters of the march hailed
it as intersectional as well as criticising labour division, as seen in Figures
6 and 7. Upon looking at the individual profile pages of the commentators,
I found out that a great section of the organisers, participants, and supporters
of the Aurat March include socialist activists who identify as “Marxists”
and advocate for a socialist revolution in Pakistan. Their activism and
feminism focus on the disruption of the capitalist system in Pakistan to end
gender inequality because they believe that the economic dependency of
women is the main reason for gender-based discrimination in the country,
and the only way to challenge that is by challenging the status quo and the
capitalist machinery?’.

"Main awara hun" is a sarcastic reference/response to parents or
husbands policing and controlling women who don't let patriarchs
control their movement. "khana main garam karloongi, Bistar khud garam

karlo" is a critique of labour division and patriarchal power in the
traditional structure and makeup of family.

Figure 6. Snippet from Facebook post supporting Aurat March for critiquing class
divide?®

One of Aurat March 2019's biggest achievements (among many others)
has been to show how concepts like class and capital can be deployed
by people on the left to avoid any criticism of their privileged positions.

Figure 7. Snippet from a Facebook post applauding the Aurat March for challenging
class politics.

2 Jinee Lokaneeta, “Alexandra Kollontai and Marxist Feminism,” Economic and
Political Weekly, No. 17 (April-May 2001): 1405 — 1412.

26 Joan Roelofs, “Alexandra Kollontai: Socialist Feminism in Theory and Practice”,
International Critical Thought, No. 1 (February 2018): 1 — 10.

27 Dawn, “Aurat March to highlight ‘Sisterhood and Solidarity™”.

28 ‘Main awara hun’ is an Urdu phrase which means ‘I loiter’. The word ‘awara’ is
used as an insult to women who leave their houses without much purpose. The
second phrase, ‘khana main garam karloongi, Bistar khud garam karlo’ means ‘I
will heat the food, you can warm your own bed’, and is a response to the backlash
of another slogan of the Aurat March that read ‘khana kudh garam karlo’, meaning,
‘heat your own food’.



