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ABSTRACT

From the early days of the Internet to the preskayt the World Wide

Web has developed into one of the world's largafstrination resources.
One of the first genres of web pages, which wae aise of the first

information resources, was the Personal Home PB§H). Over this

same period of time, professional football in Englahas created the
world's richest league and by extension an aburedafdootball related

PHPs. This book investigates the role of the PHPamsinformation

resource using the subject area of professiondb&tian England.

A holistic approach is taken so as to view the PitdBh a broader context,
as one information resource amongst many, includmgPHPs and even
offline information resources (e.g. reference bdok&ithin this work,
football fans are interviewed along with web autha@urveys are carried
out (by distributing both online and offline questhaires) and research is
also carried out online, examining football relatdPs and online web
collaborations.

Results suggest that whilst there are many infdomat benefits to be
found on PHPs, such as plentiful unique informattbey have low levels
of use amongst football fans. The work concludegitmposing an avenue
to the maximisation of the informational benefit BHPs through a
blueprint for a type of communal football websitalled the Club

Community Composite Page (CCCP).

Overall, several contributions are made to thelfadlinformation science,
most notably attaining an improved understandin®ldPs as unique and
accurate information providers online and devigiegv research methods
for PHP research. In particular, the method of iifieation of PHPs
developed here will be a useful tool for futureeashers of PHPs. The
contributions of this work are likely to be of valto researchers working
in relevant sub-fields of information science, sashinformation seeking,
web genres, grey literature and virtual communities
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CHAPTERI

INTRODUCTION

1.1 Introduction

When the World Wide Web first came to being, it vpasnarily a means
of making information easily available and accdssilSince then, it has
developed many other uses, such as a real time oaiations medium
(video-conferencing on the web), a sales pointof@merce) and even the
world's largest electronic playground (online gaghirHowever, the web's
first role helped it achieve its status as one loé tvorld's largest
information resources. One aspect of this resouscthe Personal Home
Page (PHP)- a website which represents the poinviedv of one
individual (de Saint-Georges, 1997). At the sameetithe popularity of
professional English football has grown, with theerier League
achieving the status of the world's richest singiegue (BBC Website
2006d). In these terms, this book aims to exantieertle of the PHP as
an information source within the field of professbfootball in England.

1.2 The Personal Home Page (PHP)

The PHP is an entity that has attracted variousikiaf interest from
numerous fields. From an academic point of view, BtHP has been used
from the very beginning (e.g. Koch's Personal Homgep1993), as a
portal to the individuals who created them for batbrk and non-work
purposes. Initially the computing department's fiang, soon it was
available to all academic staff, and then studestshe time of writing

! The subject area for the case study in this stuay the top four professional
leagues in England. It is acknowledged that over yhars, Welsh teams have
played in these divisions. However, so as to diffidiate from the semi-
professional Principality Welsh Premier Leagues #hibject area is referred to as
the professional English leagues (and numerousvarithereof) without the term
“Wales” included.
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(but also for the foreseeable future), millions RHIPs exist, in various
forms and guises.

Once so many PHPs were created, it was inevithblethe PHP would be
looked into further, examined and researched. PeBearch has been
ongoing now for over 10 years. Investigations haeen carried out within
numerous academic fields of interest, including potaer science (e.g.
Hoff and Mundhenk 2001), librarianship (e.g. Haid€®9), information
science (e.g. Thelwall 2002), psychology (e.g. Smnand Banyard 2002),
education (e.g. Arnold and Miller 2000) and jours®@a (e.g. Dominick
1999) to name but a few. However, even though tkerést spans many
fields, there has not been a great deal of in-deggbarch carried out and
there are still many gaps in our knowledge of th#°PIt would not have
been unreasonable to expect more to have been kinpwhis stage about
PHPs as a whole, particularly their role as anrmftion resource and the
information available on them. This study aims to gome way in
providing some potentially invaluable insight intas feature of PHPs.

In addition to this, a secondary though still poity very beneficial and
insightful aspect of this study is the examinatidrvarious aspects of the
information seeking behaviour of football fans whtow the teams in the
top four English leagues. There are, quite litgratiillions of football fans
in the United Kingdom alone and the English leago@ge a reach way
beyond their own borders. This is especially troespntly, with football
teams making a special effort to extend the rarnigtheir appeal with
summer tours to the United States and the Far Eeaditionally, the fans
of these teams, both inside and outside the UKe leen restricted to the
more traditional media in order to find out aboheit football clubs,
including most notably the newspaper, the telemisend the radio.
Nowadays, with the explosion of the web and alt #t@mes with it, the
availability of information concerning any profemsal football team has
grown significantly, even more so in England (witle English language
being the most popular language on the Interndiis fakes such a study
interesting from more than one perspective. Fronnfrmation science
perspective, it is interesting to see the infororatseeking behaviour of
people who are not seeking information for prof@sal purposes (e.g. as
librarians or physicists would) and look at theerplayed by the web in
providing a medium for this information. Furtherraprit is useful for
those involved in the football industry to see motly how their fans
behave when it comes to the acquisition of footbelbvant information,
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but also the role they play in the collection aridsemination of this
information (e.g. through PHPS).

1.3 Motivation for this Book

The main aspect of this book is the examinatioRldPs as an information
resource, with a particular focus on aspects arimétion found on them,
but also people's perceptions of PHPs and the medsshind them. There
are many reasons why the study of PHPs is an sitegeone. They are
said to provide insight to numerous issues, inclgdgender issues
(Arnold and Miller 2000, Flanagin and Metzger 2008If presentation
(Wynn and Katz 1997, Papacharissi 2002a), integpeiscommunication
(Dominick 1999), web genres (Dillon and GushrowgKi00) and grey
literature (Thompson and Guistini 2006). This stidyvever, is primarily
concerned with their benefits in terms of inforroati storage and
dissemination.

Traditionally, supplying information has been anpemsive and time
consuming business. On a broad scale, partiesmatitltions which have
supplied information have been motivated by money.(newspapers,
publishing houses) or other agendas, most notahdiitiqal (e.g.
governments) or religious (e.g. the church). Whk tdvent of the web
and the introduction of PHPs, the ability to supplformation has been
given to just about anyone with a computer andnégrihet connection. As
a result, people who create PHPs have the abditfilltin information
"gaps" in subject areas where the traditional natitbns or agendas are
not present. As such, any well-founded study thatvides additional
insight into the workings of this information resoe is of value.

It also can be argued, that in a certain sense SR a resource created
out of nothing. The fact that ordinary people spetime making
information freely available for other people isgely beneficial for
information consumers, and particularly fascinatifoy information
scientists as well as other information providelrs. addition to the
potential of filling informational gaps, the shesrale of the information
provided alone (i.e. in terms of numbers of PHPailalle) makes it
worthwhile to investigate this phenomenon further.

Meanwhile, using football as a case study, createsther series of
interesting aspects that would be useful to lodk,ieither directly or
otherwise. Many studies have been carried out hgpkinto the
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informational behaviour of various groups of peoplée titles often
include broad groups such as scientists (e.g. Br®2@9), academics (e.g.
Ocholla 1996), scholars and students (e.g. Bat&5)1%ut also more
specific groups such as librarians (e.g. Schreidved Moring 1997),
mathematicians and physicists (e.g. Brown 1999yéas (e.g. Wilkinson
2001) and even members of parliament (e.g. Ortoarchlla and Baxter
2000). However, all these groups of people areeeitimvolved in
professional occupations, or potentially involvegrofessional occupations
(i.e. the students). In this book, the informatietated behaviour of the
football fans is also being examined (as a reduthe holistic approach
being used), and this provides an insight intoitiiermational behaviour
of a group of people not normally investigated his tway. As this is an
exploratory study, it will be difficult to use thesresults for direct
comparison with studies of the "professional" gmuplowever, in the
longer term this will help provide a new angle Hmetviewing of all
information related studies. Indeed, to date, saties which look at the
information resources available to ordinary citgeparticularly from a
football fan's point of view, have been very sparse

Furthermore, an additional football related positaspect of this book is
its relative independence in terms of stakehold8ugh studies are often
commissioned by bodies that have a vested intémestrtain aspects of
the field (e.g. businesses that are looking for svay increase their
revenue). In this instance, the study is purelyitit@tive of a football fan
and without any reason to promote one group ovethenm; the results of
this study should help improve communication andraction between all
involved parties, not least between the clubs aeit fans.

In academic terms, football as a field for inforroatscience studies is
interesting because of its unusual information emment. This
environment is a product of the various parties #na involved in football
and the manner of their involvement. Firstly, taggkst group (in terms of
numbers of people) of interested parties is theectbn of fans who have
primarily an emotional investment in football (asometimes a monetary
one too). For the fans, football is not only arefest but often a way of
life, with strong social implications. Secondlyeth are the individuals
involved in the performance of individual clubsckuas the directors, the
players, the coaches and so on. Their involveneslightly different, as
they too have an emotional investment at some ,ldel naturally their
predominant concern is (in most cases) the stateeafindividual careers.
Thirdly, there are related businesses (such adefle®ision companies,



Introduction 5

clothes manufacturers), that have a financial é@dereither in the
performance of a specific club (e.g. a club spopnsmra financial interest
in the well being of football as a whole (e.g. atfmll broadcaster).
Finally, there are certain organisations that ¢ryetferee disputes between
these parties, and whose role it is to look outtlierinterests of everyone
involved (i.e. national governments and footbadicasations). All of these
parties take part in the absorption and dissenanatf information
concerning football, creating the aforementionedusural information
environment.

At the same time, with the growth of the Internetécent years, an extra
twist is now added with the relative ease of infation exchange that the
web has allowed between all the parties. Footlaals themselves have a
variety of types of sites which they use to publisifiormation and
communicate with each other (including the PHP)ijemtose involved in
football have their own sites (i.e. the club siteay do the related
businesses (e.g. British Sky Broadcasting) andfalotball associations.
This, in combination with the fact that the Englfsiotball industry is one
of the largest in the world (Harding 2003, BBC W&b2006d) and that
English is the primary language on the web, makefepsional football in
England a field which is particularly suited to Bucstudy.

Finally, in the longer term, projects such as thi provide data which
will facilitate a better understanding of what foall fans use in their
search and consumption of information, includingezs$s of the web and
PHPs. In the shorter term, this study provides aenspecific direction
which can be taken in order to improve the infoioratseeking
experiences of football fans in England and momecHigally the use of
PHPs. With the millions of PHPs online (PickavetO&0 Riley 2005,
Wired Magazine 2000, Lawrence and Giles 1999), amtlions of
individuals putting effort into the creation ofesitfor the benefit of others,
without a systematic study, it is very difficult &y what the effects of
these efforts are. If one takes the view that th&tes are a "natural
resource", (seeing as there was no concerted dffontitialising their
creation), more studies should look into ways ahbasing the power of
these PHPs.

1.4 Aims and Objectives

The main aim of this study was to investigate thie of the PHP as an
information resource with the view to making a mecoendation for
improvements that would help maximise the bengfiimied by the efforts
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put in by PHP and other web authors (as well agretlactive in the
football Internet community). An attempt was madeunderstand the
popularity of the PHP, what their users think ¢ofwhat they themselves
offer, what they could potentially offer and whabplems afflict them. In
order to achieve this aim, a popular field was ehowhere the web is
heavily utilised and PHPs, their users (in the galnpublic) and their
potential users are readily available. A field whimeets such criteria is
professional football in England. Having selecteduétable field, an all
round approach was taken, looking at all the wayw/ich fans acquire
football related information and within this, thae of the PHP.

The specific objectives of this study were therefor

1. To determine the tools and methods ordinarybfaibfans use to
acquire their "footballing" information.

2. To determine the reasons for which these tomisraethods are
used.

3. To determine the significance of the role plapgdthe web in
providing this "footballing" information.

4. To determine the significance of the role playgdthe PHP
within the role of the web in providing this "foeatling"
information.

5. To determine whether, all in all, football faae satisfied with
the availability of "footballing" information.

And more specifically about PHPs:

6. To determine the number of sections that hawtantes of
unique information available on football PHPs.

7. To determine the number of sections that hawtantes of
archival storage on football PHPs.

8. To determine the degree of accuracy of the métion available
on football PHPs.

9. To determine the factors that have an effecthenavailability
and quality of PHPs.

10. To determine the perceptions that football fage concerning
PHPs.

11. To determine the causes behind the perceptimtsfootball
fans have of PHPs.
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Having completed the research in order to meetethalgjectives, a
recommendation was deemed suitable, and an adalitmrjective was
introduced:

12. To craft an outline for a communal site that eacourage web
authors to work together in the creation of webgsafpr the online
community.

1.5 Scope

In an attempt to meet the aims and objectives Bpdgithis work
examined certain aspects of information seeking abier and
occasionally touched on information needs aspests &s to give as
complete a picture as possible). As this was a mae- project with
coinciding constraints, it was not possible to ldato all the aspects that
might have been useful to this study (see 1.7 latigihs of this Study, p.
8, later in this chapter). Concerning PHPs, samfilesh the four top
professional leagues in England were taken andcatiohs of their
representative nature have been given. The focasowdhe content of the
PHPs where the bulk of the information comes froon-RHPs (i.e.
organisational and news sites). Non-PHPs werelatdaed at, though in
less detall, to help ensure that key facts abootbfdl websites were not
overlooked. Clearly, more studies could have bemredincluding studies
where PHPs are the dominant form of information fto& web), but the
chosen subject area, where there are varying amooftinformation
provided by the various groups (i.e. the amouninfdrmation available
on the highest football division is not the sametlast in the lowest
division), is arguably the most useful.

1.6 Case Study

The chosen subject area for this research is the ff professional
football in England. The benefits of this selectionlude having a good
deal of data and also having more than just ondortimational
environment” (i.e. the four separate leagues). Tihidudes the 92
professional football teams in the top four leagugaemiership,
Championship, League 1 and League 2) in Englandugh this also
includes three teams based in Wales). The PHPtedrahout teams from
the set of 92 were examined and the opinions af fhes were canvassed.
This was felt necessary so as to be able to determhether the position
in the league had an effect on the type of sitedawe. Meanwhile, every
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year, teams move up and down the divisions as tfa#y promotion or
suffer relegation. For this study, the league tmhised were primarily
those of the 2004/05 football season. For the rebezarried out to meet
objective 12, the 2006/07 league tables were used.

1.7 Limitations of this Study

As this study was primarily the work of one mare ftope of the research
was limited in certain ways. All the limitations mt@ned here are present
because of resource constraints, primarily time.

One limitation of this study is its size. Interviewwere conducted,
guestionnaires distributed and websites examindg: Aumbers of all
three could have been increased to enhance thiésresther. Meanwhile,
though every effort was made to ensure the sampuiingll three data
collection methods was as representative as pessidtimately for
feasibility related reasons, at times, trade-ofe&sevmade, and these must
be taken into account when reading the results.

In terms of PHPs, the case which is examined i Itloiok, is one where
most of the information on the web is supplied lopn#HPs (dedicated
football sites and news sites e.g. football365.cBB(C.co.uk). The other
side of the spectrum is the instance where PHPgdedhe majority of
information on a topic. Though this study provid®sne coverage from
this viewpoint, it is not the emphasis of the wdtkis possible that there
are subject areas where the majority of the inféionaavailable on the
web is provided by PHPs and in the longer terns the intention of the
author to carry out such studies. However, this wWasmed a more
suitable starting point.

On a related note, another limitation is the féuett tthis work uses only
one case study. Again to provide a more complettug of the field of

PHPs as a whole, it would be useful to look ateatgr number of case
studies in other subject areas, so as to have aegrperspective on the
issues being examined. In the longer term, more sasdies should be
carried out.

1.8 Football Background

At the time of writing, the footballing informatioenvironment is rich in
all the necessary aspects. There are great nunbdrsth football fans
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and football PHPs. In the UK, according to one rgpbere are said to be
18 million football fans (Bradford and Reeve, 199¥hough there is no
accurate number of football PHPs available, asadirementioned, the
numbers of PHPs in general are said to be in thigons (Lawrence and

Giles 1999, Riley 2005). The combination of milloowf football fans,

millions of PHPs and early investigations conductesl part of this

research, all suggest that the number of footlldP®is sufficient.

Meanwhile, parts of the subject area (particulénly Premier League) can
be considered "informationally saturated". Therees@veral communication
media which give constant daily coverage of theenirstate of affairs.
These include newspapers (e.g. The Guardian, The), Sootball
magazines (e.g. FourFourTwo, Shoot) television.(&Ry Sports 1),
including dedicated sports news channels (e.g.Splorts News), websites
(e.g. soccer.net, football365.com) and radio (Rgdio5Live) including
dedicated sports stations (e.g. TalkSport). Whettb&s suggests that
perhaps the non-PHP football websites might hawryefact of football
covered (therefore making PHPs less important forimational terms), it
also means that finding evidence to the contramndse definitive. This
section provides figures concerning the top fouofgssional football
leagues in England as a whole, but also certaiordigy categorised by
league (i.e. each division separately). Thoughfithees provided do not
cover one particular year, they are still illusiratof the differing amounts
of information available (and general interestéagh of the leagues.

Most of the media have an abundance of footbaléaye. On the Internet
at the time of writing, there are 2197 sites listadhe Open Directory
website in the professional football categoriesilsttyahoo! has 746. On
television in the UK, there are a multitude of chels (both terrestrial and
satellite or cablé) which have shown football matches (or clips of
matches) from this field. In addition there areethr(Sky Sports News,
Eurosport News, Setanta Sports News) dedicatedsspemws channels,
one of which (Sky Sports News) averages over 15shofifootball news

2 BBC1, BBC2, ITV1 are the terrestrial channels whibther channels digitally
available such as ITV4, British Eurosport, numer8kgSports channels (1, 2, 3,
Extra as well as High Definition channels), numer@etanta Sport channels, pay
per view channels and club channels (e.g. MUTV, Itz TV, Arsenal TV) also
show relevant football matches or clips of matches.
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per day’ On the radio, there are on average, 29 progranpeesveek
about footbalf In the shops, there are at least three footbaljaziaes
available in ordinary newsagents in LondoMore recently, various new
forms of information delivery have also been introed, (e.g. mobile
Internet, live match broadcasts on the Internet) surch trends are set to
continue as more football clubs turn into more bess conscious
institutions, fully concentrating on the image loé¢ir "brand".

Further evidence of the popularity of professiofwatball in England is
provided by the "financial attention" it receiveShe Premiership is
arguably the "richest" football league in the worldith 25% of the
European football industry (Harding 2003). In tiet bf the 20 richeSt
football clubs in the world (2007/08 season), 6 Ereghe Premiership
(Deloitte and Touche 2008).

Meanwhile, in terms of getting a variety of "infaational environments”,
the chosen field has four divisions, each with eyivey degree of public

interest and attention. At the one end is the tsidn of professional

football in England (the Premier League), where tlmcentration of

information is at its peak and at the other endeiague 2, which receives
noticeably less coverage.

Table 1 has certain figures which can be used gauge to indicate the
level of public interest in the leagues, as well smsne informational
coverage. It is clear from the table that the Peemieague gets
significantly more television coverage (at leastive televised matches)
than any of the remaining leagues. The number oplgeattending the
matches at the stadiums also appears to indicatethibre is noticeable
variation in the divisions. The final two columna the right show the
number of websites categorised per division orGpen Directory Project
(Dmoz.org) and on the Yahoo! websites.

3 Based on the names of programmes with the wordbédloin the title or
description. Average in the month of September 2@@ct figure: 15.57 hours
per day).

4 A search for programmes containing the word fdbthahe title was carried out
and revealed 29 (exactly 29.5) programmes a weekvenage in the UK. The
search was carried out in September 2008 (totabeumf shows was 118).

5 Three out of the following four football magazimesre found in 10 London
newsagents (10 newsagents were checked in totaljFBurTwo, Shoot (Monthly),
Match Magazine, World Soccer.

% Richest in terms of annual turnover
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Table 1 Gauges of public interest in English profesonal football
leagues for the 2003/04 season (television coveradeotball match
attendance and numbers of Internet websites from # Open
Directory and Yahoo!).

League Live Average Websites | Websites
Televised | Attendanceé® | on DmoZ | on
Matches’ Yahoo!*

Premier 106 34,900 906 414

League

Championship | 50 15,908 467

League 1 10 7,486 437 332

League 2 5,389 387

Here again, the indicators are also reinforcedooyifall finances. In terms
of nation-wide television coverage in the UK, Biiti Sky Broadcasting
(BSkyB) and Setanta together paid £1.7 billion pisufor three years of
Premiership matches (BBC Website 2005a), whilsy #4110 million was
paid for three years of coverage for the remairtimge leagues (from
BSkyB and ITV).Meanwhile the average player salaries (per annom) f
the four divisions respectively in 2001-02 (Chaugh2003) were
£600,000, £200,000, £70,000 and £42,000.

" SkySports.com Website 2004.

8 StatMail (www.statmail.co.uk).

® Premiership figures at: DMOZ Sports > Soccer > WEF England > FA
Premiership

Division 1 figures at: DMOZ Sports > Soccer > UEFAngland > Football League
> Division 1

Division 2 figures at: DMOZ Sports > Soccer > UEFAngland > Football League
> Division 2

Division 3 figures at: DMOZ Sports > Soccer > UEFAngland > Football League
> Division 3

All figures checked on 13/05/04.

19 premiership figures at: YAHOO! Directory > RegibraCountries > United
Kingdom > Recreation and Sport > Sport > Footbdleagues > Premiership
Remaining division figures at: YAHOO! Directory >eBional > Countries >
United Kingdom > Recreation and Sport > Sport > tbalb > Leagues >
Nationwide Leagues

All figures checked on 27/04/04.
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1.9 Football Websites

Football information generally revolves around teams or the football
matches. The most sought after information involpdsyer transfers,
player injuries, incidents that took place duringtames (goals, tactics,
player performance), and reaction after the matshother aspect of
football information concerns the rumours, whicmmat be verified and
are often incorrect (if not completely fabricate@he football websites
which provide all these bits of information areyetentiful.

The most popular sites used by football fans in Rnemiership are the
BBC website, followed by the SkySports website daéd by the FA
Premier League's own site (FA Premier League 2008)cial websites
play a big role for football fans with 45% usingeth once a day (FA
Premier League 2008). At the same time, newspapbsites play a
substantial role as well, with 30% of Premiershgmd visiting them
“usually” (FA Premier League 2008).

Naturally, every team has an official website, vbhitelps provide the
team with its public image. The official site witlrovide the standard
information about the club (as any business wepsiieh as information
about the players, facilities, directions to thebchnd so on. The site also
has other uses, such as an outlet for press relaaska sales tool, selling
not only tickets to matches, but all official clokerchandise. The majority
of all official team websites are run by one compdremium TV (PTV).
In the football league (the three professional lesgbelow the Premier
League), all the club websites are created by RmeniV, with numerous
clubs in the Premiership also signed up to the @mge.g. Aston Villa).

Meanwhile, there are also three companies thatr défetball website
"franchises". FootyMad.net and rivals.net have diatged site for each
professional football club in the top four leaguehbjlst SportNetwork.net
has dedicated sites for 24 of the 92 football cfdbs

Other popular football sites include team forumsnassageboards, where
members discuss all aspects of the football clubsecent years, forums
have become very popular, with larger teams hawdageral forums
recording heavy activity. Recently, they have ehad a direct effect on

11 Checked on the Sport Network homepage (www.sptwbré.net) on the 2B of
July 2007.
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professional football. In one instance a footbddlypr changed his mind
about moving clubs when he read what the fans isfghospective club
thought of the idea (BBC Website 2005b).

Local newspapers also play an important role in diesemination of
information about the local team, and by extensibejr websites also
play a part in providing information about the tegmarticularly where
player transfers or rumours about them are impbrt&mally, other
common football related sites include fan dit¢e.g. Celtic Supporter in
London), webzin€d and of course, PHPs.

1.10 Chapter Conclusion

The vast number of PHPs on the Internet have, t®, d&en studied from
numerous points of view within various fields suelk psychology,
information science, computer science and othensyThave been useful
to study as a way of gaining insight into areashsag gender issues, self
presentation and interpersonal communication to endout a few.
However, in the recent past, good reasons (e.gvakenumbers of PHPs
available) have emerged to believe that they areabfe as information
resources. For the purpose of studying the PHR &s@mation resource,
the subject area of professional English footbadiswdeemed suitable
thanks to the varying informational environmentspibvides (a vast
amount of information and PHPs for the Premier lLeaget significantly
less information and fewer PHPs for the lower lessju

The next step was to establish a firm foundatiemfiwhich to carry out
such a study, namely the examination of all curmetévant literature.
This is detailed in the following chapter.

2 Fans of a team create a site to attract other dirthe same team, so as to
arrange social events (i.e. watching a game adittaay in a public venue).
13 The online version of a fanzine.






